


















































Fresh Design & 

Added Content

Featured 

Activities

Call to Action: 
www.visitcalifornia.com



“Live Like a Californian”



Publications



• Media newsletters
• Feature releases
• Press Kit CD 
• Coming soon:

Travel Trade newsletter

Communications:
Tools of the Trade



Communications

Where will they go, what will they see? Californians 
thrilled at news of British royal visit. 



Communications

"No matter where they venture in 
California, the royal visit will create a global 
postcard for the Golden State.”
- Caroline Beteta



Events &
Opportunities



California Restaurant Month

• Statewide communications 
platform for 23 destination
“Restaurant  Weeks”

• Target high-value culinary 
travelers during off-peak 
season

• 2.4 million impressions

• $802,000 media value



Amgen Tour of California

• CTTC Founding 
Sponsor

• May 15-22, 2011



12 International Offices

UK, Australia, Japan, Germany, Mexico, S. Korea, China, India, Brazil, France, 

Italy, Scandinavia



International Web Sites

Visitacalifornia.com.mx

Visitcalifornia.com
Visitcalifornia.co.uk

Visitcalifornia.jpVisitcalifornia.de

Visitcalifornia.co.kr

China.visitcalifornia.com

Visitcalifornia.fr

Visitcalifornia.com.au

Visitcalifornia.it

Visitcalifornia.in

Visitcalifornia.com.br



Pow Wow 2011



Pow Wow 2012



New Channels to Reach 
New People



Social Media: Popular Channels



Ellen DeGeneres Integration



Dreamland



iPad App



INSPIRATION

MUSIC CONTENT INITIATIVE



CALIFORNIA 

TRAVEL & TOURISM 

COMMISSION




