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santa barbara 2012 media kit

Why advertise with us? 
Influence first-time visitors and return guests as they plan where 

to indulge their senses — dining, tasting, touring, playing, shopping 

and staying in Santa Barbara County. With a distribution of more 

than 135,000, Santa Barbara’s award-winning visitors publications 

will ensure your business capitalizes on The American Riviera‰ 

brand and reaches the 8.2 million visitors** who plan to vacation 

and do business in Santa Barbara this year.

Santa Barbara Visitors Magazine	
90,000 total copies 
Distribution of the 2012 Santa Barbara Visitors 
Magazine will target individuals/families with the 
propensity and means to travel. Distribution will:
•	E ngage potential visitors in early stage  

of trip planning 
•	R each visitors en route to Santa Barbara  

or while traveling in region 
•	R each drive market (daytrip/weekender market, 

primarily out of LA)

California Welcome Centers    
10,000 magazines
New visitor center locations chosen due to  
proximity to Santa Barbara: Buena Park,  
Oceanside & Salinas; continued distribution  
at Oxnard, Pismo Beach, San Francisco 

Area Airports				  
17,500 magazines
Burbank, Ontario, Orange County, San Diego,  
San Jose, key locations at LAX rental car  
counters

In-Market Outlets	
9,500 magazines 
Santa Barbara Visitors Center, regional visitor 
centers, chamber offices, and other public outlets

Los Angeles Corporate Offices   New!	
15,000 magazines
High profile racks in more than 100 major  
corporations in Los Angeles County

Promotions 
5,000 magazines 

Inquiry Fulfillment, Trade & Press
33,000 magazines

NEXT: go.see.do. 
40,000 copies 
Distribution of the In-Market guide will target 
visitors once they’ve hit the ground in Santa  
Barbara. Free distribution at local businesses  
and points of interest. 
•	 Hotels, restaurants, attractions, retail  

locations
•	I n-room distribution 
•	S anta Barbara Airport 
•	S anta Barbara Visitors Center

The Source: Inspiring Meetings & 
Events in Santa Barbara	
7,500 copies 
Strategically targets corporate, incentive,  
wedding and association meeting & event  
planners, and tour and travel operators/agents.
•	I nquiry fulfillment 
•	T rade shows 
•	 FAM tours
•	S ales missions

digital Promotion
All publications can be found in an eBook  
format online at SantaBarbaraCA.com, including 
ads (Over 600,000 unique visits yearly***).  
Additional digital platforms will include  
applications for smart phones and tablet devices.  
The Magazine for Visitors and Next will also 
be available for download and viewing via a  
virtual newsstand.

Visitor Profile**
	 67%	A ges 30 – 59
	 2.6 	 Persons per party
	 2.4 	N ights in Santa Barbara County  
		  (overnight visitors only)
	 21% 	N on-U.S. (foreign)
	 67%	 California resident
	 12%	 Other U.S. non-California resident
	 66% 	 HHI $75K+

Visitor Spending* 
Total:	   $1.455 billion
Accommodations:	 $352 million
Food and Beverage:	 $387 million
Food Stores:	 $44 million
Ground Transportation/Fuel:	 $185 million
Arts/Entertainment/Recreation:	 $198 million
Retail Sales:	 $286 million
Air Transportation (visitor only):	 $3 million

Activities Planned**
	 40%	D ining
	 35%	S ightseeing
	 31%	B each
	 29%	S hopping
	 17%	 Wineries/Sideways tour
	 7%	 Historic or architectural sites
	 6%	A rt museums/galleries
	 6%	 Outdoor/water recreation
	 4%	 Golfing
	 3%	A rt shows/festivals/cultural events
	 3%	N ightclubs/nightlife

*Source: 2009 Travel Impact by  
County Statistics, Dean Runyan Associates

**Source: 2008 Santa Barbara Visitor Study,  
Lauren Schlau Consulting. These stats thus far  

represent  groups of 2 or more (not group travel).
*** Reported by Google Analytics 2010-2011 year end data. 



Visitor Magazine  
Advertising Rates
2-page spread....................................$13,750
Full page............................................... $7,600
2/3 page............................................... $6,225
1/2 page...............................................  $4,850
1/3 page................................................  $3,475

Premium Ad Placements 
Inside Front Cover............................ $8,400
Inside Back Cover............................. $8,000
Adjacent to TOC............................... $8,400
Back Cover...........................................  $9,100

Diverse co-op opportunities  
available. Check with your sales rep for  
mock-ups and pricing. 

Issue date: November 2011,  
one full year of targeted exposure

The Source  
Advertising Rates

Accommodations
2-Page Spread Formatted Ad..........$4,625
Full-page Formatted Ad.................... $3,100
1/2-Page Formatted Ad.................... $1,630

Catering & Dining; Off-Site Venues  
and Support Services 
Full-page Formatted Ad....................$2,650
1/2-Page Formatted Ad.................... $1,470

1/3-Page Formatted Ad....................$1,050

Group  
Exploration 
Showcase your favorite 
group/tour offering for 
groups of varying sizes 
in our newly designed 
activity profiles. Through 
personal interviews  
and sleek design, your 
company will stand out 
among the best in Santa Barbara County.  
$350 includes one image, Web site, phone  
number and write-up by Pace editorial team.

Limited to 6 businesses, advertisers must purchase  
 advertising space, subject to publisher’s approval

Know 2 Go Photo Placement 
3 exclusive photo placements in Know 2 Go  
with short caption developed by the Pace  
editorial team.
$250

Added Value

Know 2 Go: Advertisers in the service indus-
try (attractions, activities, dining, retail, transpor-
tation, wine) receive a 10 word call-out, phone 
and Web site listing in the Visitors Magazine. 

Culinary Corner
Show off your restaurant’s signature dish or 
cocktail and make readers salivate over their 
upcoming trip to Santa Barbara. You can even  
share your secret recipe. Through personal 
interviews, professional writing and sleek design, 
your restaurant will stand out among the best in 
Santa Barbara County.
$1,350 includes design, photo and write-up

Limited to 6 features, subject to publisher’s approval

Next: go. see. do. 
Advertising Rates
Full page..............................................  $2,500

1/2 page................................................  $1,250

1/4 page................................................... $800
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Premium Ad Placements  
Inside Front Cover............................. $3,800
Inside Back Cover.............................. $3,800
Adjacent to TOC................................ $3,800
Back Cover...........................................$4,200

Issue date: January 2012,  
one full year of targeted exposure

we recommend
Make the choice easy for meeting and event  
planners when choosing their exclusive locale, 
group activity or  
evening plans. 
•	Team Building  

Adventures
•	Wedded Bliss
•	Eat Out
•	Going Green
•	Distinctive Venues 
$289 includes one  
image or logo, Web 
site, phone number and 10-word description
*Limited to 10 businesses per theme, subject to publisher’s approval 
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itineraries
WINE COUNTRY

Where the Grapes Are

(more)

AFTERNOON
Your group can’t help but form close bonds 
riding in guided open-air safari jeeps. Feel the 
wind on your face and smell the fresh moun-
tain air; these tours are designed to give full 
sensory experiences of the region’s country-
side. Includes stops at two vineyards for 
tasting. Info: Santa Barbara Backroads, 
877.WE.HUMMER, 805.705.0562, 
santabarbarabackroads.com.

Your group can’t help but form close bonds 
riding in guided open-air safari jeeps. Feel the 
wind on your face and smell the fresh moun-
tain air; these tours are designed to give full 
sensory experiences of the region’s country-
side. Includes stops at two vineyards for 
tasting. Info: Santa Barbara Backroads, 
877.WE.HUMMER, 805.705.0562, 
santabarbarabackroads.com.

Your group can’t help but form close bonds 
riding in guided open-air safari jeeps. Feel the 
wind on your face and smell the fresh moun-
tain air; these tours are designed to give full 
sensory experiences of the region’s country-
side. Includes stops at two vineyards for 
tasting. Info: Santa Barbara Backroads, 
877.WE.HUMMER, 805.705.0562, 
santabarbarabackroads.com.

Your group can’t help but form close bonds 
riding in guided open-air safari jeeps. Feel the 
wind on your face and smell the fresh moun-

AFTERNOON
Reconnect with one another and Mother Earth 
on an agriculture-themed tour (one of many
options) with Personal Tours Limited. Start at a 
biodynamic vineyard, followed by wine tasting at 
a winery and a visit to Clairmont Lavender Farm, 
a family-owned enterprise that grows many spe-
cies of lavender, including an organic culinary
variety. All tours strive for affordability and are 
custom-designed to suit budgets and time con-
straints. Info: 805.685.0552 or personaltoursltd.com. 

MORNING
Saddle up and set out on a guided trail ride along 
quiet canyon paths and bubbling streams in the 
Santa Ynez Mountains. Then ride in jeeps over 
the mountains and down a scenic canyon to wine 
country for wine tasting. Lunch and mountain 
tour options also available. Info: Cloud Climbers 
Jeep Tours, 805.646.3200, ccjeeps.com.

AFTERNOON
Wine Edventures is both an adventure (sampling 
25 wines in one day!) and an educational experi-
ence, thus the “Ed” in the name. Your personal 
guide will accompany you on a tour that not 
only features the beautiful wineries of the Santa 
Ynez Valley, but also focuses on fun facts and 
trivia on the actual winemaking process. Info: 
805.965.9463, welovewines.com.

MORNING
Firestone Vineyard, Santa Barbara County’s first 
estate winery established in 1972, features a re-
cently renovated tasting room with an island bar 
and windows overlooking 500 acres of lush vine-
yards. Tours last about 30 minutes, starting from 
the demonstration cork tree and leading out into 
the vineyards. Experience the wine-making pro-
cess from the crush pad to the barrel cellar. Info: 
805.688.3940, firestonewine.com.

2DAY WINEMAKING 101 3DAY A JAUNT IN
THE COUNTRY

We have world-class pinot noirs and chardonnays. But wine snobs and 

snooty attitudes? Not here in Santa Barbara Wine Country, where a down-

home atmosphere pervades the super-accessible, affordable tasting rooms in 

some of the most gorgeous country settings you’ll find anywhere in the 

world. It’s a fantastic place to enjoy the simple life and earth’s incredible gifts. 

See Wine Trails map on p. 23.

Y
ou don’t have to travel to Southern Italy to savor the flavors of 
Sicily. Just make a reservation at Olio e Limone Ristorante
(17 W. Victoria St., 805.899.2699, olioelimone.com), where 
Chef Alberto Morello serves innovative pan-Italian cuisine 
with touches of Sicily. 

Growing up in a small village in Sicily, Morello immersed himself in 
Italian cooking: sun-dried tomatoes and basil from the family garden, 
fresh cheese and homemade bread. After working at nearly every Italian 
venue imaginable—from pizzerias to five-star Tuscan hotels to venerable 
restaurants such as Celestino Ristorante in Beverly Hills—Morello and his 
wife Elaine opened Olio e Limone in 1999. 

The restaurant’s name means “oil and lemon,” and it reflects Morello’s 
cooking technique: a simple preparation of quality ingredients. The 
Morellos have their own brand of extra-virgin olive oil, made from olive 
groves within sight of his home in Italy. “When the ingredients are high 
quality, the preparation should enhance the focal point of the dish,” Morello 
says. “The beautiful flavors should be tasted and enjoyed, not masked and 
overwhelmed.” 

His menu includes a variety of seafood, vegetarian and game entrees. 
House specialties include Risotto al Nero di Seppia (with shrimp and 
scallops), Carré di Vitello (veal with porcini mushroom sauce) and Crostata 
di Pere (pear tart with warm caramel). The restaurant’s wine list (featuring 
250 choices) has won the Wine Spectator Award of Excellence for the past 
eight years.
CHEF PET PEEVE: “Palate overload. Too many competing flavors in a dish 
drown out the flavor.”
CULINARY STYLE: “Simply sophisticated.”

Olio e Limone 
Executive Chef, Olio e Limone Ristorante

culinary corner The inside dish:

Four popular, local 

restaurants share their 

secrets to success.  

Imagine dining in a Victorian-era home, 
enjoying elegant French Country meals, 
with views of the Andree Clark Bird Refuge. 

Its setting is just one of the many things that 
makes Stella Mare’s unique (50 Los Patos Way, 
805.969.6705, stellamares.com). 

Diners especially enjoy the glass-enclosed 
greenhouse, complete with cozy sofa seating 
around a fireplace. “It’s like sitting outside during 
the day, and it’s romantic with candlelight in the 
evening,” says owner Philippe Rousseau.

Throughout the house, flowers and French 
Provincial decor create what Rousseau calls “a cozy 
ambience that invites you to stay for a while.” And 
that’s easy to do while seated in the art-filled dining 
room or in the Ocean Room, with its outdoor 
terrace to catch the gentle sea breezes.

Though Stella Mare’s setting is divine, it’s 
the food that brings diners back. “The menu is 
true French Country and follows the seasons,” 
Rousseau says. “With the local farmers market 
just around the corner, it’s easy to use the freshest 
ingredients.” Linger over lobster eggs Benedict 
or chicken-and–goat cheese crepes, or savor the 
restaurant’s signature dish, seared scallops with a 
lobster cognac sauce and a flan of tomato, poached 
lobster and butternut squash. Finish your meal 
with a cheese course with selections from local 
fave C’est Cheese, or a decadent dessert—try the 
vanilla bean crème brûlée. It all adds up to what 
Zagat has named the “Most Beautiful Restaurant 
in Santa Barbara.” But Rachael Ray put it best: 
“Stella Mare’s is beautiful to look at . . . very relaxed 
atmosphere, and the food is fantastic.”
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Stella Mare’s
French Country Cuisine
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Audio/Visual
Jensen Audio Visual                             
210 E. Cota St., Santa Barbara, CA 93101
805.962.0110, (f) 805.963.2543, jensenrents.com

Caterers
Aldo’s Italian Restaurant
1031 State St., Santa Barbara, CA 93101
805.963.6687, sbaldos.com

Command Performance Catering Group
805.523.3232, (f) 805.523.8319
cpcatering.com

Elements Restaurant, Bar and Catering 
129 E. Anapamu St., Santa Barbara, CA 93101
805.884.9218, (f) 805.884.9027
elementsrestaurantandbar.com

Hitching Post II Restaurant and Winery
406 E. Hwy. 246, Buellton, CA 93427
805.688.0676, (f) 805.686.1946
hitchingpost2.com

Los Olivos Wine Merchant & Café  
2879 Grand Ave., Los Olivos, CA 93441
805.688.7265, (f) 805.688.5953
losolivoscafe.com

Olio e Limone                                          
17 W. Victoria St., Santa Barbara, CA 93101
805.899.2699, (f) 805.963.4858
olioelimone.com

The Palace Grill
8 E. Cota St., Santa Barbara, CA 93101
805.963.5000, palacegrill.com

Pierre Lafond Wine Bistro
516 State St., Santa Barbara, CA 93101
805.962.9303, (f) 805.962.4983
pierrelafond.com

Rincon Beach Club and 
Zoo Catering Services                         
3805 Santa Claus Ln., Carpinteria, CA 93013
805.566.9933, (f) 805.566.0311
rinconcatering.com

Stella Mare’s
50 Los Patos Way, Santa Barbara, CA 93108
805.969.6705, (f) 805.565.9332
stellamares.com

Destination 
Management Companies
Incentive Destination Productions 
1203 De La Vina St., Santa Barbara, CA 93101
805.564.8848, (f) 805.564.8876
idpsb.com

PRA Destination Management        
1360 Danielson Rd., Santa Barbara, CA 93108
805.884.0600, (f) 805.565.2979, pra.com

Relevé Unlimited
P.O. Box 761, Los Olivos, CA 93441
805.688.1434, (f) 805.688.6454
releveunlimited.com

Event & Wedding Planning 
Destination Santa Barbara
27 W. Anapamu, Ste. 278, Santa Barbara, CA 93101
805.689.5463, destinationsantabarbara.com

Events of Santa Barbara                     
P.O. Box 61033, Santa Barbara, CA 93160-1033
805.755.2350, (f) 805.755.2351
eventsofsantabarbara.com

La Fête
3463 State St., #218, Santa Barbara, CA 93105
805.563.5045, (f) 805.563.4914
lafeteweddings.com

Merryl Brown Events
1187 Coast Village Rd., #421
Montecito, CA 93108
805.455.3112, merrylbrownevents.com 

Florists
Grass Roots
805.682.9105, (f) 805.965.7080
grassrootssantabarbara.com

Gifts & Amenities
Cornucopia Gift Baskets
P.O. Box 511, Los Olivos, CA 93441
805.691.1166, (f) 805.691.1166
copiagiftbaskets.com

Global Gardens 
2477 Alamo Pintado Ave., Los Olivos, CA 93441
805.693.1600, 800.307.0447, (f) 805.693.1699
oliverevolution.com 

Jessica Foster Confections
P.O. Box 21332, Santa Barbara, CA 93121
805.637.6985, jessicafosterconfections.com

Santa Barbara Frame Shop and Gallery
1324 State St., Ste. J, Santa Barbara, CA 93101
805.963.2332, santabarbaraframeshop.com

Silverhorn Jewelers
1155 Coast Village Rd., Santa Barbara, CA 93108
805.969.0442, silverhorn.com

Golf
Glen Annie Golf Club                           
405 Glen Annie Rd., Santa Barbara, CA 93117
805.968.6400, (f) 805.968.6140 
glenanniegolf.com

La Purisima Golf Course                      
3455 State Hwy. 246, Lompoc, CA 93436
805.735.8395, (f) 805.736.0246
lapurisimagolf.com

Rancho San Marcos Golf Course     
4600 Hwy. 154, Santa Barbara, CA 93105
805.683.6334, 877.RSM.1804, (f) 805.692.8805
rsm1804.com

River Course at The Alisal
150 Alisal Rd., Solvang, CA 93463
805.688.6042, (f) 805.688.8229
rivercourse.com

Sandpiper Golf Club                              
7925 Hollister Ave., Santa Barbara, CA 93117
805.968.1541, (f) 805.685.0044
sandpipergolf.com

Santa Barbara Municipal Golf Course
3500 McCaw Ave., Santa Barbara, CA 93105
805.687.7087, (f) 805.687.1651, sbgolf.com

Marketing & Public Relations
Mariah Marketing
P.O. Box 939, Los Alamos, CA 93440
805.344.1717, (f) 805.344.1981
mariahmarketing.com

Twiin Productions, Inc.
1221 Chapala St., Second Floor, Ste. B
Santa Barbara, CA 93101
805.845.6658, (f) 805.456.3394
twiinproductions.com 

Vital-Signz
924 Anacapa St., Ste. 3J, Santa Barbara, CA 93101
805.730.1551, (f) 805.730.1553, vital-signz.com

Meeting & Incentive Planning 
Concept Meeting Management - A Division 
of the Santa Barbara Travel Bureau
1028 State St., Santa Barbara, CA 93101
805.869.1124, (f) 805.965.2166, sbtravel.com

☛ WEDDING SERVICES

Hot Knots

4. Four Seasons 
Resort The 
Biltmore Santa 
Barbara Our 
gracious oceanfront 
setting for fairy-tale 
weddings combines 
historic California 
glory with legendary 
service. Group 
capacity: 300. 
805.969.2261, 
fourseasons.com/
santabarbara/
weddings

1. The Granada Theatre Affordable elegance. 
The beautifully restored Granada is a Santa 
Barbara treasure, and it’s the perfect space for 
your special occasion. For group capacity, call 
Kate at 805.899.3000, ext. 106. granadasb.org

2. Classic Party 
Rentals From tent 
top to tabletop, 
Classic Party Rentals 
is your source for 
the greatest value 
and quality in the 
wedding and 
event industry. 
805.566.3566, 
classicpartyrentals
.com

3. Fess Parker’s Doubletree Resort
Sweeping ocean vistas, intimate patios, a 
romantic rose garden and dancing under the 
stars will create memories for a lifetime. Capacity 
for group: 1,000. 805.884.8515, fpdtr.com

Ad page Reference
Advertisers’ page numbers will be  
listed in all directories.

Early Buy Discount
5% off total media buy by May 20, 2011

Group Buy Discount
Advertisers in the 2012 Visitors Magazine or  
The Source who are also SBCVB members will  
receive a 50% discount off the NEXT rates. 

Buy all three! Receive a 7% discount off  
total media buy. 

Ad space deadline: July 15, 2011

Creative Deadline: July 29, 2011

advertising policy 
All ads must be approved by publisher. Ads  
in the Source are formatted by the publisher.  
All enhanced advertising opportunities and 
premium ad placements are on a first– 
come basis. 

For Space reservation and  
questions, contact:

Kelley Mickler
336.633.9227
kelley.mickler@paceco.com

Heather Buchman
336.255.0195
heather.buchman@paceco.com

New!
Santa Barbara’s Official  

In-Market Guide

Premium Ad Placements  
Inside Front Cover............................  $2,800

Inside Back Cover.............................  $2,800

Adjacent to TOC...............................  $2,800

Back Cover..........................................  $3,000

Issue date: November 2011,  
one full year of targeted exposure

Additional enhanced advertising 
options available. check with your 
sales rep for more information. 



Your Visitors  
Magazine Made Mobile

Basic Listing 

Free to SBCVB+FC members;  

$250 for non-members

Business Name + address + click to call  

phone # + link to website + link to map

NAVIGATION 101
USERS will have at-their-fingertips access to 

information on:

• Dining	 • Accommodations

• Wine	 • Events

• Things To Do	 • Deals

• Shopping	 • Maps

• Outdoor Activities

USERS can search by geography, retail type  
or type of activity 

Functionality
• Click-to-call buttons

• Google map directions

• What’s Near Me button

• Maps

• Photos

Available on iPhone, iPad & Android • Free Download

Enhanced Listing     New! 
$365 (advertisers receive for FREE) 

Basic Listing Benefits + photo or logo +  

50-word description + deal listing

Enhanced Features
New! Photo or Logo—Add to your  

listing’s impact with an engaging visual.

Description—Entice potential customers 
with a description of your business, product, 
event or service.

New! Custom Links—Drive customers  
to specific pages on your website with  
highlighted buttons on your listing.  
Custom links can include: Buy Tickets,  
Make Reservation, See Menu, etc. 

Deal Listing—Catch the attention of  
customers with a money-saving offer. 
Premium listing advertisers can update  
their Deal throughout the year.

Kelley Mickler | 336.633.9227 | kelley.mickler@paceco.com  
Heather Buchman  | 336.255.0195 | heather.buchman@paceco.com

For space reservation and 
questions, contact:

Premium Listing     New!
$525 (advertisers $310)

Enhanced Listing Benefits + up to three 

custom links + advertiser access to 

update listing description and deal info 

throughout year

Section Sponsorship      New!
$225

Always be the first listing! Categories  

include: accommodations, arts & culture, 

attractions, dining, golf, kid friendly, outdoor 

recreation, retail, tours & transportation, 

and wine. One year duration. Limit one  

per category. 


